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Zara Home
moves into
the fast lane
Zara, the Spanish retail giant, has
quickly become a major player in the
world of fast fashion. Now it is
aspiring to do the same in home
decor. Zara is owned by Inditex,
which also owns Bershka and Massimo
Dutti, and aspires to tackle the rising
threat from H&M in homeware by
making it easier for its fans to select
cushions and chairs while browsing
for the perfect trench coat or little
black dress.
H&M launched a flagship
homeware-only store on Regent
Street in central London in April,
after the success of a similar store
in the Westfield shopping centre,
and amid an escalation in competition
for high-fashion homeware at high
street prices.
Zara has chosen to embark on its
latest retailing experiment in the UK,
rather than Spain, on Tuesday. Lorena
Mosquera, the director of Zara Home,
says the UK is the ideal market for the
integration because Zara Home has
been particularly successful in the UK,
with 11 of the stores countrywide.
Zara owns its entire supply chain,
from design to retail, which means
it can react at lightning speed to
changing fashion trends and can
have pieces ready for sale within 30
days. Its new homeware section will
function in the same way, meaning
that new styles will be available twice
a week.
Zara Home’s autumn/winter
collection has been shot against
a dark and moody background to
reflect the wider trend for deep, rich
tones throughout the home this
season (left).
Key pieces include striped linen
bedding (from £159.99), recycled
glassware (from £4.99) and rattan
chairs (£229.99), all inspired by the
“subtle art of simplicity”.
Inditex reported a profit of
€1.55 billion for the six months to
July 31, with Zara going against the
bleaker picture of many retailers —
its online and in-store sales were up
by 8 per cent between August 1 and
September 8.
Zara will open an installation at
Shoreditch Electric Light Station in
east London to present the new
collection alongside a pop-up coffee
shop hosted by Rochelle Canteen from
September 13 to 15.
6 The luxury online retailer Matches
Fashion has launched a range of bold
zebra-print table linen in collaboration
with Summerhill and Bishop in time
for London Fashion Week, which starts
today. The collection celebrates the
philosophy of dressing your table as
you would dress yourself (napkins from
£25). H&M Home is offering an online
interior design service with Interior
Fox, where customers can pay £99 for a
custom digital mood board, or £199 per
room for mood board and in-home
styling service (London only).
Victoria Brzezinski

On the ground floor of Noor Charchafchi’s house in Fulham, southwest London, four rooms were joined to create open space

English country style meets
the glamour of the Middle East

S

he has designed the London
homes of Middle Eastern royalty,
India’s super-rich and
international football stars, but
Noor Charchafchi feared sharing
images of her kitchen with 50,000
Instagram followers. “I thought,
‘Everyone’s going to hate it, and come
back to me and say that’s like Arab gold
art deco on the front of country-style
Shaker doors.’ ”
Her pantry’s inky blue cabinets are
inlaid with twin metal strips, but the
effect is anything but gaudy. “I got the
best feedback I’ve ever had when
I posted those doors because
they are unique,” says
Charchafchi, 38, the
founder of Celine
Estates. It is details
like this that make
her family’s
Victorian terrace
makeover in
Fulham,
southwest London,
stand out.
Charchafchi moved
to Britain when she was
six months old. Her Iraqi
parents left their home
country at the start of the war with
Iran in the 1980s after Saddam Hussein
rose to power. “I wouldn’t be where I am
if it wasn’t for this country. But my
parents are Iraqi and there’s a part of me
that wants to hold on to my background,
and pass it down to my kids.”
A former aviation finance lawyer and
mother of Celine, seven, Rayan, seven,

and Zayn, two, Charchafchi stumbled
into interior design while helping her
property developer husband, Sinan
Kafil-Husain, 51. She has since graduated
to creating show homes for clients,
including Berkeley’s Vista development
near Chelsea Bridge in Battersea,
southwest London, and high-end homes
for private clients. Zaha Hadid, the
architect behind the London Olympics
aquatic centre and a cousin of
Charchafchi’s mother, inspired her to
blaze her own trail with a blend of
English country style and Middle
Eastern glamour. Bought for
£2.65 million in 2017, their
terrace resembles the
neighbouring “lion
houses” on the
outside — named
after the sandstone
lions on the
gables of these
19th-century
terraces off the
New Kings Road.
Charchafchi’s
£1 million makeover
extended the four-storey
terrace out, up and down,
adding a sixth bedroom in the
loft and doubling the basement to
accommodate her workspace and a
media room. On the ground floor they
joined four rooms into a large open-plan
space and filled in the side return next to
the former kitchen. Now the front door
opens to the living area, from where a
herringbone floor steps down to the
kitchen and airy dining space beyond.

The Charchafchi family at home: Sinan Kafil-Husain, Rayan, 7, Celine, 7, and Noor

Sliding doors that stretch all the way
to the ceiling frame the courtyard
garden. “It’s an easy, serene space,”
Charchafchi says.
Acres of bespoke joinery in light oak
hide the children’s clobber and display
her art collection. Every wardrobe is a
work of art. Maple leaves flutter across
the Fromental Keats wallpaper on all the
doors in Charchafchi’s dressing room.
Hand-painted and hand-embroidered
on to the silk background, the
craftsmanship is so fine that you can
only appreciate it up close.
Her daughter, Celine, after whom
Charchafchi’s company is named, has
her own embroidered silk wardrobe. It
was a £300 bargain bought from a
designer friend, instead of the usual
£7,000 for such an installation. Rayan
wanted a red room. “It’s not my favourite
colour, but it is his — so we did the
wardrobes in a deep red Bottega
Veneta-style woven leatherine.”
Stylised trees, branches and blossoms
— some on De Gournay wallpaper,
others on bespoke Chinese silk panels —
bring intricacy even to the bathrooms.
The result is a delicate sense of
movement, unlike anything else you’ll
see on Instagram. “With the internet, the
response is instant. You immediately
know if it’s hated or loved. ‘Do I really
care if people hate it or love it? No, as
long as they feel something about it,’ ”
Charchafchi says.
Martina Lees

